Evangelism in Post Modern Culture:

Introduction:  Post Modernity is not new, nor is it a generation.  It crosses generational lines, impacting people based on time exposed to the culture.  It is a global factor in our Mission Work.
Leslie Newbigin, missionary to India, said, “the most urgent task facing the universal church at this time” is to recover a missionary encounter with Western culture.”

I. Prayer is the greatest factor among several
Mark 9: 28-29 – When he came into the house, His disciples began asking him privately, “Why is it that we could not cast it out?”  And He said to them, “This kind cannot come out by anything except prayer.”

II. Europe is the “most lost” continent on earth:
810,000,000 population
<1% Evangelical Christians
Top 5 people-groups on the globe who are dying the fastest without Jesus (Wilson Geisler, IMB Director of Global Research):
1. Russians of Russia
2. Japanese of Japan
3. Germans of Germany
4. Punjabi of India
5. Italians of Italy

History of Europe/Post Modernism – Antibodies to the Gospel
		Reformation > Modernity (Age of Reason) > Post-Modernity (Metafiction)
EV in a pagan context vs. Reformation influenced context:  There are no more 
silver bullets in Evangelism

III. Three Problems facing missionaries as they engage in EV in a post-modern world:
1) The Truth Problem – all truth is relative and subjected to my experiences.
2) The Guilt Problem – No longer an assumption of guilt – rewriting Disney bad guys
3) The Abstract Speculation Issue (Story vs. Image)

IV. Key things to remember in EV
1) Recapturing the Gospel as a narrative – Meta Narrative – World will be reborn, too. (Revelation)
2) Testimony is key!  Tying the Gospel to a change in 1 quality of Life (Paul’s Testimony)
3) Reversal of Head to Heart is now Heart to Head.  (Palpable shifts in culture)

V. Some tips for Practicing 
1) Realize you are, aside from grace, just like those with whom you’re sharing.  Be the “real deal.”  Gospel Fluency.  “I am accepted, therefore I obey.”
2) Go to the people!  Identify yourself as a spiritual person.  In Europe, we had to share with 100 people to find someone interested, and then 100 of those to see someone come to faith.
3) Tie your story to their experience and tie the Gospel to the focal point of your story.
4) Invite people to a relationship with Jesus.  100% of those not asked…  Counter intuitive based on works thinking.
5) Don’t wing it!  This is too valuable and urgent.  Practice!  Practice!  Practice!  
6) Keep it Reproducible for local partners (why are you here?)

VI. Put it into practice/Closing exercise:  Practice conversation to testimony 2 x’s and Practice testimony to Gospel 2 x’s

